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AACSB’s Mission and Vision

COMMUNITIES WE SERVE
Americas ® Asia Pacific ® Europe, Middle East, & Africa

B-Schools Students

Business ® . Society
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MISSION VISION
We foster engagement, accelerate innovation, Transforming business education for
& amplify impact in business education. global prosperity.
VALUES

Quality @ Inclusion & Diversity e Global Mindset e Ethics e Social Responsibility ¢ Community
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AACSB’s Reach




Reach of AACSB International

AACSB-accredited
members present

AACSB members
present

No AACSB members
present

Distribution of schools as of August 31, 2016.
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Macro-Regions

Macro-Region AACSB Members

AACSB-Accredited

In Accreditation
Process

Americas 769 52%
Asia-Pacific 325 22%
EMEA 392 26%
Global 1,486 100%

Source: AACSB data and analysis as of 5/13/2016.
Note: Percentages may not sum to 100 due to rounding.
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4
Sub-Regions

Macro- AACSB- In Accreditation
3%

Americas Canada 3% 4%
Americas United States 647 44% 515 66% 33 16%
Americas Latin America & Caribbean 81 5% 19 2% 13 6%

e it | el S, SOV 283 19% 78 10% 69 34%
Eastern, and Eastern Asia

Asia-Pacific Oceania 42 3% 22 3% 7 3%
EMEA Africa 29 2% 4 1% 2 1%
EMEA Middle East 71 5% 16 2% 13 6%
EMEA Europe & Near East 292 20% 99 13% 56 28%
Global Global 1,486 100% 775 100% 201 100%

Source: AACSB data and analysis as of 5/13/2016.
Note: In this table, “United States” excludes U.S. territories in Oceania and the Caribbean. Percentages may not sum to

100 due to rounding. -
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5 OPPORTUNITIES TO THRIVE
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Catalysts

for Innovation
Co-Creators
of Knowledge
Enablers
Lead
of Global Sl
Prosperity
Hubs of
Lifelong
Learning

Leadership



















Connect With
Other Disciplines

Cultivate a
Position at

the Intersection
of Academia
and Practice

Drive Innovation
in Higher
Education




Table Discussion & Report Out

Of the Five Opportunities outlined in A Collective Vision, which
comprise the greatest strategic focus within your business school?
What are some examples of effective or innovative practices that your
school is involved in, in pursuing these opportunities?

* The Five Opportunities are that business schools will be:
 Catalysts for Innovation
* Co-Creators of Knowledge
* Hubs of Lifelong Learning

* Leaders on Leadership
* Enablers of Global Prosperity
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Table Discussion & Report Out

How are the three drivers translating into the types of activities that
your business school is pursuing?

* The Three Drivers are:

* Connecting with other disciplines
* Cultivating a position at the intersection of academia and practice
* Driving innovation in higher education
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Table Discussion & Report Out

How will the themes of the Collective Vision impact the type of

business education that your business school provides or will provide
in the next decade?
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Table Discussion & Report Out

How is the current socio-economic/political/cultural context within
Canada affecting your business school’s strategic priorities? How does
this affect the type of leadership that is needed within business

education in Canada?
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Thank you




