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AACSB’s Mission and Vision



	
	

AACSB’s	Reach	



Reach of AACSB Interna(onal

DistribuFon	of	schools	as	of	August	31,	2016.	

	

AACSB-accredited 
members present 

No AACSB members 
present 

AACSB members 
present 



Macro-Regions

Macro-Region	 AACSB	Members	 AACSB-Accredited	 In	Accredita7on	
Process	

Americas	 769	 52%	 556	 72%	 54	 27%	

Asia-Pacific	 325	 22%	 100	 13%	 76	 38%	

EMEA	 392	 26%	 119	 15%	 71	 35%	

Global	 1,486	 100%	 775	 100%	 201	 100%	

Source:	AACSB	data	and	analysis	as	of	5/13/2016.		
Note:	Percentages	may	not	sum	to	100	due	to	rounding.	



Sub-Regions
Macro-
Region	 Sub-Region	 AACSB	Members	 AACSB-

Accredited	
In	Accredita7on	

Process	

Americas	 Canada	 41	 3%	 22	 3%	 8	 4%	

Americas	 United	States	 647	 44%	 515	 66%	 33	 16%	

Americas	 LaFn	America	&	Caribbean	 81	 5%	 19	 2%	 13	 6%	

Asia-Pacific	 Central,	Southern,	South-
Eastern,	and	Eastern	Asia	 283	 19%	 78	 10%	 69	 34%	

Asia-Pacific	 Oceania	 42	 3%	 22	 3%	 7	 3%	

EMEA	 Africa	 29	 2%	 4	 1%	 2	 1%	

EMEA	 Middle	East	 71	 5%	 16	 2%	 13	 6%	

EMEA	 Europe	&	Near	East	 292	 20%	 99	 13%	 56	 28%	

Global	 Global	 1,486	 100%	 775	 100%	 201	 100%	

Source:	AACSB	data	and	analysis	as	of	5/13/2016.	
Note:	In	this	table,	“United	States”	excludes	U.S.	territories	in	Oceania	and	the	Caribbean.	Percentages	may	not	sum	to	
100	due	to	rounding.	



Catalysts	
for	InnovaFon	

Co-Creators	
of	Knowledge	

Hubs	of	
Lifelong	
Learning	

Leaders	on	
Leadership	

Enablers	
of	Global	
Prosperity	



Powering	business	creaFon	and	
economic	development	through	

entrepreneurship	and	
management	innovaFon	

Catalysts	
for	InnovaFon	



Convening	and	partnering	at	
the	intersecFon	of	academia	
and	pracFce	to	reveal	new	

insights	

Co-Creators	
of	Knowledge	



ConnecFng	experFse	and	
experiences	to	create	
opportuniFes	across	career	
life	cycles	

Hubs	of	
Lifelong	
Learning	



Discovering	new	insights	into	
effecFve	leadership,	and	
creaFng	environments	that	
train	and	nurture	leaders	

Leaders	on	
Leadership	



Driving	posiFve	impact	
and	encouraging	students	
to	use	management	skills	

for	the	greater	good	

Enablers	
of	Global	
Prosperity	



Drive	Innova7on	
in	Higher	
Educa7on	

Cul7vate	a	
Posi7on	at	

the	Intersec7on	
of	Academia		
and	Prac7ce	

Connect	With	
Other	Disciplines	



Table Discussion & Report Out

Of	the	Five	OpportuniFes	outlined	in	A	CollecFve	Vision,	which	
comprise	the	greatest	strategic	focus	within	your	business	school?	
What	are	some	examples	of	effecFve	or	innovaFve	pracFces	that	your	
school	is	involved	in,	in	pursuing	these	opportuniFes?	

•  The	Five	OpportuniFes	are	that	business	schools	will	be:	
•  Catalysts	for	InnovaFon	
•  Co-Creators	of	Knowledge	
•  Hubs	of	Lifelong	Learning	
•  Leaders	on	Leadership	
•  Enablers	of	Global	Prosperity	



Table Discussion & Report Out

How	are	the	three	drivers	translaFng	into	the	types	of	acFviFes	that	
your	business	school	is	pursuing?	

•  The	Three	Drivers	are:	
•  ConnecFng	with	other	disciplines	
•  CulFvaFng	a	posiFon	at	the	intersecFon	of	academia	and	pracFce	
•  Driving	innovaFon	in	higher	educaFon	



Table Discussion & Report Out

How	will	the	themes	of	the	CollecFve	Vision	impact	the	type	of	
business	educaFon	that	your	business	school	provides	or	will	provide	
in	the	next	decade?	



Table Discussion & Report Out

How	is	the	current	socio-economic/poliFcal/cultural	context	within	
Canada	affecFng	your	business	school’s	strategic	prioriFes?	How	does	
this	affect	the	type	of	leadership	that	is	needed	within	business	
educaFon	in	Canada?	



Thank	you		


